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    In the words of the PresidentIn the words of the PresidentIn the words of the PresidentIn the words of the President    

Dear friends, 

 

I am very happy to share SOS CARE India annual report 

2011-12. As this year we have taken lots of initiative. 

With your help and support we will definitely achieve 

our mission A great mission so great needs like-minded 

people like you to share our mammoth responsibility 

and partner’s with us in our cause and work. Friends 

are always the greatest assets SOS CARE India has, 

with a determination to accelerate this revolution of 

love, care, and security, we are committed to 

continuously strive to realize dreams for Children, 

Women, unemployed youth in our cause, care with your supports and partnership, 

which will bring security hope and smile on the faces of many Children, Women, and 

unemployed youth’s. So far as total 28000 needy are benefitted by us. 

SOS CARE India journey supported by the Government, local and corporate donor, 

grassroots NGO’s  and supporters in India 

I wish everyone in SOS CARE India al the very best I firmly with your collective efforts 

we can provide a better future to all needy across the country. 

  
Yours SincerelyYours SincerelyYours SincerelyYours Sincerely    
Jaighosh DJaighosh DJaighosh DJaighosh Dwwwwivediivediivediivedi    
    

 

 

It is my privilege to present you the annual report. We started our 

journey in 2006 and it feels great to be associated with us. In 

coming years we have taken lots of new initiative helping the 

neediest one by providing health services and employment 

services. 

As we march ahead our journey. I want to thank my colleagues in 

board. I also extend my congratulation to the management and 

staff who are passionately engaged in building a strong and 

impactful SOS CARE India. 

 

Best wishes  

Dr Sameer Kumar Singh 
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Our journey….. 

 

 Behind the cause.. 
 
An important component of non-farm segment is the unorganized sector of workers, 

especially in the rural population.  A noticeable aspect is the existence of artisans in this 

informal sector.  These artisans comprise blacksmiths, carpenters, weavers (carpets, durries, 

khesh, sarees, etc.), potters, mudha makers, hand tool makers, farm implement makers, 

metalwares (silver, brass, copper) makers, sculpturists (wood, metal clay, stone), handicraft 

makers, etc.  These artisans, on one hand, are regarded as custodians of the heritage of 

India, and on the other, play an important role in the village life through their repairs and 

maintenance services.  This informal sector possesses vast potential for opening-up 

employment opportunities, generation of rural income, and strengthening of purchasing 

power of the rural people. The report of National Commission for Enterprises in the 

Unorganized Sector (NCEUS) states that 

836 million Indians (77% of total 

population) live on an income less than Rs 

20/day. The irony is that 50% of this huge 

number constitutes 92% of our workforce 

(457.5 million), which implies that 422.7 

million people work and are supporting 

dependants with income less than Rs 

20/day without any job security or social 

security 

 

 

  

 

Major Problem Areas of Rural Artisans 

• Lack of Skills 

• Less exposure to Info & Tech. 

• Lack of Formal Training  

• Absence of non-farm policy  

• Marketing support 

• Non-competitive products 

• Unable to thrive competition 

• Application of traditional left over technologies  



 

 

 

 

So there is need to establish SOS CARE India in every part of the country to reach out 

more and more artisan who are need to long term care. We also need to keep 

building our efforts to offer our artisans better competitive advantage and secure 

their future with best possible choices.  SOS CARE India started journey in 2006 with 

an aim to provide an equal opportunities for economic empowerment, self 

employment, skill development and promotion of rural artisans, provide support to 

women entrepreneur and micro small medium enterprises.  

 

 

“The vision of the organization is to bring business women and rural artisan on a 

common platform and ensure that they will get equal opportunity to self sustain 

and rural and urban India will work join hands for healthy Indian economy. 

 

 

Our mission 
 “SOS CARE, through its positive vision, perception, activities and representation 

would strive to ensure that Women from urban and rural settings engaged in 

business, home-making, development activities, and women who are 

underprivileged, get equal opportunities to enjoy the blessings by becoming a part of 

the mainstream.   



 

 

Our reach….. 
 

 

 

 

 

 

 

 

 

• Chitrokut 

• Jhansi 

• Delhi& NCR 

• Bhind 

• Bilaspur 

• Solan 

• Palam 

• orangabad 

• Rajkot 

• Jaipur 

• Bengaluru 

• Jhelam 

• Patna 

• Vadaoi 

• Kota 

• Lucknow 

• Meerut 

• Kanpur 

• Agra 

• Okai 

 

Our Projects 

 

• Economic 

empowerment and 

financial 

development 

program 

 

• Support to MSME, 

(MICRO SMALL 

MEDIUM 

ENTERPRISES) 

 

• Self employment 

and income 

generating program 

 

• Women 

empowerment and 

support to women 

entrepreneurs. 

 

• Promotion of 

artisans. 

 

• Support for 

emergencies. 

(Natural and 

Manmade disasters). 

• Education of needy 

children. (kids fund) 

• Promotion of arts 

and culture. 

 

• Training for ngo,s 

and associate 

members. 

 



 

 

 

Program overview 

 
Let’s show love in action.Let’s show love in action.Let’s show love in action.Let’s show love in action.    

  
Women Empowerment 

• Promotion of Women Artisans 

• Promotion of Women Entrepreneurs 

• Financial support to women in need 

 

Last Year Organization has worked for women 

empowerment by Training them on Rights and leadership 

through seminar. Women were encouraged to take entrepreneurship as challenge and 

create own financially sustainability method through Technical Know-how and Marketing 

assistance and Trade Practices including financial accounting. A conference was held in the 

Head office to guide them on latent technologies and happening in Handicraft sector. 

Women were providing Market assistance to promote their products. 

 

Self Employment 

A Year Long awareness campaign promoting self employment through Self Help Group 

(SAATH BADHE) .Self Help Group gives an opportunity to share the common cause and 

support to each members in every ups & down and boosts the moral to start own or joint 

enterprise   Over the last few year self Help Group (SHG) has emerged as the most successful 

strategy, in the process of participatory development and empowerment. SOS care has been 

pioneer in Promoting SHG for self employment with a commitment to explore the possibility 

for sustainability income in Handicraft sector. 

• Providing Employment to Youth 

• SHG Formation 

• Promotion of Small Medium 

Enterprise 

• Training Program to SME’s for 

different Trades 

• Micro Credit- Linkages with Various 

Banks 

• Marketing support & Linkages 

 

Self Employment is the core issue for Organization. Self Help Group ( 4 such Group was 

formed and loan was arranged through MFI. Training was arranged through MSME on 

Entrepreneurship Development and provided space to market their Product in various 

Exhibitions.  

 



 

 

Outreach Initiatives  

• Identifying needy & poor Artisans 

• Reaching to women Entrepreneurs & Artisans 

• Workshop at Block Level 

•  Training and Capacity Building 

Promotion of Rural artisan is one of the core issues. Rural Artisans were identified in 

Delhi/NCR and UP & Rajasthan State and supported through workshop by trained resource 

persons. 40 such rural artisans were identified and their capacity were build to link with 

Metropolitan city Buyers for their regular income. 

• Facility Kendra  

• Linkages with various Agencies 

• Necessary Information on Exhibitions, 

fairs, conferences, Product Knowledge 

• Bridging the Gap between rural & Urban 

India 

One of the Facility Kendra was build in Jalaun District, UP 

where rural artisans can get the Technical support on Product, services and Marketing 

assistance 

 

Activities undertaken in the year 2011-2012 

Kalakriti 

 SOS has initiated an innovative program named as KALAKRITI-2013to encourage the 

under privileged artisan and Needy mothers/women in need. This year SOS wishes to 

select 5,000 Needy artisan and Needy mothers/women in need across India Specially 

needy women artisans those who have no social support as well as financial support 

to stand by them. Basically underprivileged Needy artisan and Needy 

mothers/women in need have no alternative ideas to maintain their family also they 

are not able to maintain their family, their Childs. They are showing their inability to 

educate their children and caring for health and nutrition. Due to this problem they 

are still behind to bring in a common platform to enhance their economic ability. .  



 

 

 

 Sponsor Program 

SOS CARE sponsors number of exhibitions/fairs and other programs  with its own resources. 

It facilitates artisan by providing placement of stalls in commercial complexes, malls, 

Schools, call centers, five star hotels, Welfare Association, and cottage emporium 

 Counseling Center 

SOS CARE has its own counseling center in 407, Skipper Corner, 88, Nehru Place. 

Where SOS CARE has appointed a member or volunteer to provide necessary 

information and support of exhibitions, fairs, conferences, product knowledge, 

availability of the product, trading knowledge to small and micro women 

entrepreneurs and artisan in different activities.  

Banking Network 

SOS CARE developed a network with numbers of commercial Banks for the 

promotion of Micro and Small Entrepreneurs. SOS CARE acts as a catalyst for the 

credit linkages to needy artisan. Last year SOS CARE tied up with 3-4 commercial and 

development banks like ICICI, Canara, SIDBI, State Bank of Hyderabad for easy 

banking network.  

NGO Network Program 

SOS CARE Develops its network with number of NGO's in all part of the country. SOS 

CARE basically focused on the NGO working in the same field as SOS CARE. Most of 

the grass root level NGO's are in the network of SOS CARE, who believes the 

progress of women entrepreneurs in our country.  

 



 

 

SOS CARE Help Line 

SOS CARE has developed help line services for the needy women entrepreneurs and 

needy artisan. All members and artisan avails the opportunity in their need period or 

critical situation. SOS CARE appointed a volunteer for this noble cause,  

SOS CARE Village Conferences 

With international and regional conference SOS CARE moves towards village level 

conference. The aim of organize village conference is  

• To bridge the gap between rural and urban India.  

• To provide basic knowledge about handling conference, concepts, documentation, 

reporting, expose of products, dealing with different policy.  

• Prepare them to sit with international members.  

SOS CARE Health Program: -  

SOS CARE organizes different health programme for women, SOS CARE specially 

focused on malnutrition, immunization, RCH, HIV AIDs, and other infected diseases 

among women in rural and slum in India.  

SOS CARE Publicity & Resource Mobilization  

SOS CARE publicized its activities and approaches to Govt. Bodies, corporate houses, 

industries, development agencies, malls, business houses, and individuals. Along 

with their assistance International donors come forward to raise their hands for the 

needy artisan.  

SOS CARE Rehabilitation Program: - 

SOS CARE rehabilitates to the rural artisan during natural calamities and unforeseen 

incident. SOS CARE provides moral as well as financial support to the affected 

artisan.  

SOS CARE CSR Program 

With the help of Call Center SOS CARE publicizes and displays the product of rural 

artisan, SOS CARE tries the level best to reach door to door for the publicity and 

marketing of the rural products.  

SOS CARE Annual Seminar on Women Entrepreneurs 

Every year on 16 th April SOS CARE organizes annual seminar in which SOS CARE 

invites all the SOS CARE members in different parts of the country and rural artisan. 

SOS CARE arranges different programs and facilities awards to the selected artisan.  



 

 

SOS Membership Campaign  

Every year during the period of X-Mass and New Year, SOS CARE organizes door-to-

door Campaign named “HAR GHAR HAR ANGAN” from 25 th Dec. to 5 th Jan, which 

focused the registration of new member in SOS CARE and permanent membership 

for women Entrepreneurs and artisan.  

• Identification of new members  

• Identification of volunteers  

• Identification of Women entrepreneurs  

• Identification of needy artisans  

SOS CARE Members participated in IITF-2012 

SOS CARE members participated in India-International Trade Fair from 14 th –27 th 

Nov. at Pragati Maidan, New Delhi. The artisans/women business organizations and 

individual producers had displayed and sold items like jewelry, ornaments, 

readymade clothes, herbal products, household equipment's, gym instruments, and 

cosmetics etc. Over 120 entrepreneurs participated in this exhibition.  

SOS CARE organized Rally on Children's day, 14th Nov 2012.  

SOS CARE organized a Rally on Children Day 14 th Nov 2012 at Rajpath New Delhi, to create 

awareness on Child Rights, child issues, and education to the women under new initiatives of 

FIWE Mother Strength hood Programme. The participants were  

1. SOS artisans, members/ Women entrepreneur from different part of country  

2. Artisan and their children from Delhi region.  

3. Street children's and their parents from Nizammudin Dargha, railway station, New Delhi  

Schemes/ Promotions – Available Youth resource are engaged or promoted to start their 

enterprise as per their desire/inclination through Training, Micro credit linkages with 

Government schemes and Market Promotion.  

 Vocational Handicraft Training Program 

The main aim of vocational training is to make trainees skilled to become self-dependent 

and stand on their own feet’s. The constant problems that surface during discussions are 

poverty and unemployment. Majority of the participants are below the poverty line. They 

are all semi skilled, drop-out or casual laborers Training are planned as per their background 

and accordingly training and motivation program for self reliance are planned. As far as 

youth in the field of the Handicrafts is concern, Embroidery, Chicken Kadhai and basic 

knowledge about Zari Kadhai is given In this program 20 men and 10 women are benefited 

through training programme.   



 

 

Entrepreneurship Awareness and Development program 

SOS conduct general Entrepreneurship 

Development programs on regular 

basis in collaboration with MSME and 

other Government agencies .To keep 

on doing entrepreneurship program 

wide spread awareness campaign is 

planned in various states so that local 

populace should aware about the 

program and participate in the training 

. 

Policies & Issues 

SOS actively participates and voices 

opinions of Women in India at the 

Policy making forums to protect the 

interest of Women aspiring to 

achieve higher levels of economic 

participation, to enable them to be 

successful and accomplish their 

goals.  

Information & Research Report  

SOS RESEARCH RESOURCE CENTRE 

supports with documentation of all the various activities. It has a computerized Data bank 

on Training Technologies, Information on business start-up, Project profiles, Research 

reports, Publishes quarterly newsletter. Research studies, Data collection, Evaluation studies 

& analysis undertaken for various organizations and Government of India. Published 

business directory of women entrepreneurs.  

Introduces new concepts and conducts by way of programs to support policy changes, 

introducing entrepreneurs to new tools for growth of industry. 

 

 

 



 

 

Events and Exhibition – 

Platform forPlatform forPlatform forPlatform for    MSME, MSME, MSME, MSME, & Awareness of Govt. programs by promotional & Awareness of Govt. programs by promotional & Awareness of Govt. programs by promotional & Awareness of Govt. programs by promotional 
activities.activities.activities.activities. 

Hindon Mahotsav (Ghaziabad) 
Organised by Ghaziabad Authority in association with SOS CARE India. 

 
The Hindon Mahotsav was celebrated at Ramlila ground in Kavi Nagar. The city 

administration and Hindon Mahotsav Samiti, Ghaziabad organized the festival for the first 

time and lakhs of people witnessed the spectacular show. Through the week-long 

celebration, the city administration tried to create awareness on the need to conserve the 

only river of the city. The Mahotsav was inaugurated by Minister Raj Pal Tyagi along with 

district magistrate Hridesh Kumar and other administrative officers. According to official 

sources, more than 50000 visitors attended the programmes per day from all across. SOS 

CARE India managed the entire program and arranged the exhibition. 

EXHIBITS DETAILS : Handicraft Products, International décor accessories, Clothes & Fashion 

Garments, Electrical Appliance, Furniture & Carpets, Bed Sheets & cushion covers, Artificial 

Jewellary, Toys & Games, Picture & Painting, Kitchen Ware, Art & Craft, Boutiques, Novelties, 

Flowers & many more House hold & Handicraft product with a multi cuisine Food Court 

 
 

 

  

     

 

 

 

 

 

 

 

 

 

 

 

 

 

SOS CARE India organized HINDON MAHOTSAV for economic empowerment, women 

empowerment, self employment, skill development and promotion of rural artisans; provide 

support to women entrepreneur, entrepreneur micro small medium enterprises (MSME). 

 



 

 



 

 

Media coverage 

SOS CARE has developed its media innovative program to display the product manufactured by small 

and medium entrepreneurs and rural artisan, and objective of media linkage for publicity of the items 

and transforming domestic items to exports quality items. SOS CARE also publishes success stories of 

our women entrepreneurs and approach media to publish and telecast for guidance of new 



 

 

entrepreneurs.  

 

 

Greater Noida Foundation Day    
 

During Greater Noida's 20th Foundation Day, SOS CARE India associated with Gr. 

Noida authority to celebrating it's foundation day by organizing a Carnival from 22-28 

January 2011 at City Park.  

Handicrafts Fair and Painting Exhibition and entire fabrication, decoration was taken care 

by SOS CARE India.  

 

 
 
Mrs. Nivedita Singhal, wife of CEO of Greater Noida Authority Shri Mukul Singhal. 

inaugurated Handicraft and Painting Exhibition on Friday 22, January 2010 at City park..there 

are about 25 stalls of paintings, shalls, handicradts, gift items.  

Authority is entering in 20th year on 28th January 2010. It was established on 28th January 

1991... on this occasion Sh. Shailendra Chaudhary, Dy CEO, Ms Leenu Sahegal, GM Planning, 

 

 

 



 

 

Mall exhibition 2011-2012 
 

In the year 2011-12, following exhibition held at various location and 

places. 
 

Apna Craft Mela     (Crown Interiorz, Fbd) 

Apna Ship Fair     (Gaur Gravity, Gzd) 

Craft Fair      (Crown Plaza, Fbd) 

Economic  Empowerment Prog. (Men)  (Delhi) 

Economic  Empowerment Prog. (Women) (Delhi) 

SOS Winter Carnival     (Select City Walk, Delhi) 

Gr. Noida Flower Show – 2011   (Noida) 

Handicraft Mela     (EDM Mall, Gzd) 

IITF, Pragati Maidan     (Delhi) 

Kalakrti      (Sahara Mall, Ggn) 

SOS Craft Carnival     (Metro Walk, Delhi) 

SOS Handicraft Utsav    (Shopprix, Gzd) 

SOS Winter Utsav     (Select City Walk, Delhi) 

 

 

 

 



 

 

Marketing and Fundraising   

Fund Raising Initiative  

Till the previous year SOS CARE India Has focused to raise funds from events and 

some corporate associations. So this year we have initiated individual donation 

through face to face approach and thorough telecalling and corporate pay roll 

giving. 

SOS Care has taken following step to enlarge the Fund Raising activity 

1.  Collaborating with likeminded NGO’s to step –up the activities in Education, 

Health care and Marketing assistance 

2. Building FR Team on more professional way 

3. Senior Management to be build 

4. Event Based activity – Promoting the cause 

5. Tie-up with Corporate on CSR, CRM , Payroll giving and 

Project Funding 

6. FCRA option to be explored 

7. Collaboration with Government Department for Skill 

Development in many more states 

8. Promotion of Digital Marketing  

9. Promotion of Membership                            

10. More Pro towards Government Grants and Projects 

11. Recruitment of volunteers 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 



 

 

MARKETING, FUND RAISING & 

RESOURCE MOBILIZATION 

 

 

SOCIAL 

DEVELOPMENT 

ECONOMIC 

EMPOWERMENT 

& FINANCIAL 

DEVELOPMENT 

 

OPERATIONAL TEAM 

REGULAR 

MARKET 

FLEA MARKET 

& EXHIBITION 

GOVERNMENT 

MAHOTSAV 

MINI MARKET    1, 2, 3       

DAYS 

10-15 DAYS 

& 

16- 30 DAYS 

FUND RAISING( 

individual, Corporate) 

DONATION- 

CASH&  KIND 

MEMBERSHIP 

RESOURCE 

MOBILIZATION 

SHILPOTSAV     HINDON 

MAHOTSAV 
       TAJ 

MAHOTSAV 

   LUCKNOW       

MAHOTSAV 

SOS CARE INDIA 

 MEMBERS 

ARTISANS 

   MSME 

WOMAN 

ENTREPRENEUR ASSOCIATION 

  CORPORATE     

MEMBERS    NGO 

TRAINING EDUCATI

ON OF 

CHILDRE

EMERGENC

Y RELIEF 

WORK 

OUT-

REACH 

NATURAL 

CALAMITY 

  MAN-MADE    

CALAMITY 

FORMAL NON-

FORMA

VOCATIONAL 

ORGANISATION STRUCTURE : 



 

 

FINANCIAL OVERVIEW (Audit Report) 

 

 

 
 

 



 

 

 

 
 

 



 

 

 
 

 



 

 

 
 

 

 

 

 

 



 

 

 
 

 
 



 

 

Facts behind the Figure 
 

Financial Statement  

 
 



 

 

 

 

Our Partners/Associate/Supporters 

• Ministry of MSME 

• NSIC 

• ITPO 

• V3S mall 

• Ansal Plaza 

• Pacific Mall 

• Agrawal City Mall 

• Ansal Plaza(Hudco Place) 

• Pacific Mall 

• IITF,07 Pragati Maidan 

• Spice World Mall 

• MMX Mall 

• Shipra Mall 

 

 

 

Association 
• SME World- India’s singular Voice of MSMEs 

• The Indus Entrepreneurs (TIE) 

• SME Joinup 

• Milagrow- Venture Catalysts 

• State Bank of India (SBI)  

• Small Industries Development Bank of India, SIDBI 

•  

•  Industrial Development Bank of India, IDBI 

 

• Ministry of Small Scale Industries (SSI), Government. of India. 

 

• National Bank for Agriculture Rural Development, NABARD 

 

• Department of Women and Child Development (WCD), Ministry of HRD, Govt. of 

India 

 

 

 



 

 

OUR Partners 

 

OUR ASSOCIATES 

 

 

 



 

 

Words from beneficiaries…….. 

 

 

Hansa Ben Journey 
 

Hansa ben 40 years old , she is basically belong to Gujrat, she 

came along with her family in searching for livelihood. She is 

physically handicapped person. She faced  lots of challenges  and 

how to overcome this situation  she is telling her own words 

.”SOS CARE India  gives me the opportunity to enhance my  skill 

and ability through training program. Since 7 years I am working 

with the help of SOS CARE India , I have learned different kind of 

namkeen making techniques and earn 8 to 10 thousand per 

month. 

Thanks to SOS CARE India  who are now torch bearer in my life” 

 

 

  

 

 

 

Archana’s Journey 
 

 
Archana belongs to very poor family. She belongs to U.P. Earlier her 

annual income was 22000/. She is suffering from blood cancer and 

in very critical stage. How SOSCARE helps her she is narrating her 

own journey “I am very proud and feel very good now. SOSCARE   

provides me financial assistance 17000/-- per month for purchasing 

drugs and 3000/- for transportation cost for check up. I have three 

child , I have no money to take care my family So, SOS CARE 

provides me financial support where now I  can sending all of them 

to school and take care my family as well. 

 

 

 

 
 

 | Follow us on             and   


